These d

cannons are all ina day’s work
Pikoff ). Bue
intao busines together and looked intn buying a
kid-relared franchise, the Pikoffs couldn’t find

V'S, giant hamster balls and air

Souare and David
ven they first decided w go

anything fele was both unique and afford-

ahle. They evenrually decided to star a franchise
of their own and, after months of development
and rescarch, launched Games2U in 2007, Now
the Pikefls are responsible for—quite lierally—
hringing rhe party ro kids across the country, with
wvehicles transformed into mobile theaters
ped with the mast popular video games,
“I'he franchise fully incorporates the Piko
mes business philasaphy. While their
core business comes from kids' birthday partics,
Games2U books

events to church festiy

verything lrom corporate
and irs franchise mod-

cls consists of three different vehicl

Laser Tag

party

events, In addition to popular games like
Herg and f
TV, state

F—amped up with flat-s
he-art sound, fog mac
lasce-lighe ¢ s—Cames2 U alen offe
ties like outdoor laser tag and human
scopes. It even came up with a new twist on the

pifiata called the Game-yara, “We want the aver-

age kid o have a hirthe
for a very reasonable price,” says David, 42,
Since it stareed franc g lase year, Gam
has sold 41 franchises
an
the country and exceed 520 million in re
this 3 People are going 1o wait on buying a
new car, but e not going to cheat thei
emary for a coupls
hundred bu
And for lranchisees coming from unsati
ing jobs, the Austin, Texas-based business al-
lowws them a fun lifesryle where they're greeted
with enthusiasm and positivity every day, “As
a [franchisee, you can count on the fact thar
o to work and show up atan
ent, the kids are smiling and excired,’
Stuarr, 46. “The only complaine [we hear] is,
‘Dron't le




